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This study is an anthropological case study on the ethnography of landscape 
economy based on rural tourism. The twenty-year tourism development of Tangmo 
Village, Huangshan City, Anhui Province was employed as the subject of this study. 
The intensity production activities of village government, companies operating in the 
ancient village rural tourism and local villagers on the landscape of Huizhou ancient 
village culture were described in detail. These production activities included authority, 
discourse and imagination. Governors, companies and villagers seize the landscape 
related to symbolic resource in Huizhou ancient village culture via illumination and 
explanation of the village landscape based on their position, knowledge and real 
interest. Through the positive landscape symbol grafting, reorganization and other 
practices, three types of tourism mode were formed, including ancient villages with 
landscape and traditional culture, Tangmo French-style family inns and Tangmo local 
style agri-tourism. Through the illustration and explanation of the landscape with 
Huizhou ancient village culture and discussion of tourism development activities of 
Tangmo villagers, this paper deeply analyzed the selectively de-contexting, 
reorganization, and reinforcement of the landscape symbols based on the knowledge 
and interests of different groups. Moreover, the re-contextualization of the landscape 
based on the re-illumination of the landscape cultural symbol via their culture was 
analyzed. Different tourism activities and landscape symbol illumination were 
dependent, showing a new type of village cultural landscape. This anthropological 
case study is specialized on China Huizhou culture. This study also allow us have a 
deeper understanding on the utilization and re-contextualization of cultural symbol. 
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第一节  选题背景 
本论文所选取的研究对象黄山市徽州区唐模村，位于徽州地区的核心地带，
是当地目前保存徽州文化和景观较为完善的古村落之一。村落占地面积约 4 平方
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Three Orders of Simulacra）。他认为，第一个序列时期是仿造（counterfeit），仿造
是从文艺复兴到工业革命时期的主导模式，追求的是模拟、复制自然和反映自然。
第二个序列是生产（production），生产是工业时代的主导模式，受价值和市场规
                                                        
①
 （法）让-弗朗索瓦·利奥塔尔著，车槿山译. 后现代状态：关于知识的报告[M]. 南京:南京大学出版社，
2011. 
②（法）皮埃尔·布迪厄著，蒋梓骅译. 实践感[M]. 南京:译林出版社，2003.  
（法）皮埃尔•布迪厄著，李猛、李康译. 反思社会学导引[M]. 北京:商务印书馆，2015. 
③
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